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Thursday 7 March 2019
Hilton Glasgow

Are you one of Scotland’s star retailers? Well, we want to hear from you. Once
again Scottish Grocer & Convenience Retailer is beginning its annual search for
the very best in Scottish convenience retailing – the Scottish Grocer Awards
programme.
With a range of award categories designed to cover virtually every aspect of
independent and convenience retailing, the Scottish Grocer Awards give the
industry the opportunity to celebrate enterprise, innovation and success.
To take part, all you have to do is check out the criteria for the category or
categories you wish to enter and submit your entry via post or online. You may
enter up to six categories per store, either by filling in the form on the inside
back cover of this brochure, or by heading to www.scottishgrocer.co.uk and
following the instructions there. While each category has set criteria, please
feel free to include background information or pictures of your store if you
believe it will help to highlight the great work you do.
Each year, the Scottish Grocer Awards welcomes new winners and familiar
faces together with representatives from the biggest brands and suppliers in
the sector to celebrate the very best in convenience retailing. But you’ve got
to be in it to win it – so get your entries in now. Who knows, maybe you could
find yourself walking away with a major prize.

Matthew Lynas
Editor, Scottish Grocer & Convenience Retailer

Closing date for entries

Friday 2 November 2018
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independent
retailer
of the year

The retail industry has
changed considerably in
recent years and many
independent retailers
now work in conjunction
with symbol groups,
food-to-go brands, fuel
companies and more.
For this award we view
an independent retailer
as a business such as
a c-store or forecourt
store – operating up to
three stores – where
the owner is directly
involved in the dayto-day operation
and management of
the store(s) and is,
ultimately, the main
decision maker. The
store(s) may operate
under their own name
or under a symbol or
fascia.

Judges will ask:

awards
2019

COMMERCIAL VIABILITY
How have you developed your store and your service in recent years? Has that
achieved growth in both sales and profits? What are some of the best things
about your store and business? What are your USPs?
STRENGTH AND RESILIENCE
How do you face up to competition? Do you face significant competition from
other independents or symbols, multiple convenience stores or discounters?
What have you done (or what do you plan to do) to meet such competition?
COMMUNITY INVOLVEMENT
Are you involved in local activities, events, festivals, groups and/or charities?
What have you done in recent times? Do you ensure your business also benefits
from your efforts? Do you hold your own community events and fundraising?
STAFF DEVELOPMENT
Independents rarely have the same training resources as large groups of
managed stores. How do you organise staff training and development? How do
you inform staff of items of importance to the business and encourage a feeling
of ownership and commitment among your employees? Do you hold regular staff
meetings? Do colleagues have a career path?
TRADE AND MARKET KNOWLEDGE
How do you use suppliers, wholesalers and trade publications to enhance your
market knowledge? Do you actively engage with them? What value does this add
to your business?
MARKETING AND COMMUNICATION
How do you get your message across? Do you use leaflets and flyers? Do you
have promotional screens in store? Have you developed a social media presence?
Do you use advertising or have a relationship with the local media?

SUPPORTED BY
Booker Group is the UK’s leading food & drink wholesaler with 24 branches in Scotland.
Booker Wholesale offers Premier, Family Shopper and any independent retailer, the ease and
convenience of deliveries, with the flexibility of shopping in branch. Booker Retail partners is
the award winning supply solution for both Londis and Budgens stores.
As well as outstanding service levels, retailers across Booker Group have a great choice of
recognised own-brands such as Discover the Choice, Farm Fresh, Euro Shopper and Happy
Shopper, along with great everyday low prices. Our commitment to our customers is to
increase choice, lower prices and improve service.
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community
retailer
of the year
Judges will be looking for evidence of any of the
following criteria:
LOCAL SUPPORT
Sponsorship/support of local activities and groups – especially in areas like
well-being, social cohesion, and culture.
COMMUNITY PROJECTS
Participation in local community environmental projects.
INDUSTRY INITIATIVES
Involvement in wider industry programmes (for example My Shop is Your
Shop, Fairtrade Fortnight) in ways that bring your local community into the
initiative.
ADVICE
Contributions of time, expertise and advice to community projects and
activities.

scottish
grocer
awards
2019

Camelot has a long
history of positive
support of communities.
With Scottish Grocer it’s
looking for Scotland’s
Community Retailer
of the Year – a retail
business that engages,
empowers and supports
their community,
making an especially
strong, effective
contribution to its local
area.
The key to success in
this category comes
from recognition that
your store has made
a significant mutually
beneficial contribution
to its local community.

SUPPORTED BY
Camelot is proud to support the Community Retailer of the Year award. With around 60
per cent of adults playing, The National Lottery is at the heart of communities across the
UK – in the same way that independent retailers are. Since 1994, our retail partners and
their customers have helped us raise over £38 billion for Good Causes – benefiting millions
of people’s lives. At the same time, more than 5,000 millionaires or multi-millionaires have
been created and National Lottery retailers have earned a staggering £6.2 billion in total
sales commission. All of this means that The National Lottery continues to be life-changing
for winners, Good Causes and retailers alike. We wish all of this year’s entrants the very
best of luck.
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Family is at the heart
of many of the best
retail businesses across
Scotland, and whether
it be a traditional
grocer that’s served
the local community for
generations or a new
venture that’s making
great strides, there’s no
question these stores
offer something shoppers
want and can’t get from
corporate competitors.
This award will recognise
a family-run operation
that has successfully
carved out its place in
a competitive market
place by demonstrating
outstanding commitment
to best practice across
the board - a well-run
business with values at
its core, friendly staff,
and which serves its
community well.

family business
of the year
Judges of this award will be looking for:
PERFORMANCE
Is there evidence of a thriving retail business? Does the retailer demonstrate a
keen awareness of their customer base and tailor their range accordingly? Has
the retailer taken steps in the last year to improve the performance of their store?
DEVELOPMENT
Does the retailer show an awareness of current trends? Has the retailer made any
changes to the business (new food-to-go offer, introduction of contactless/mobile
payment, etc.) that demonstrates a commitment to improving the store’s offer?
VALUES
Has the retailer created a welcoming environment for their customers? Do
staff members demonstrate an ability to build rapport with customers? Is there
evidence of engagement with the local community (sports team sponsorship,
support for healthy eating initiatives etc.), does the retailer engage with
customers when ranging?
CO-OPERATION
How is responsibility shared? Does the retailer take steps to share the load across
the business? Is there evidence of family members taking on different roles within
the operation to the benefit of the business?

SUPPORTED BY
Over six decades the JET brand has been at the forefront of innovation on the forecourt. JET
introduced the first forecourt convenience store and also the price sign, which is now seen
on the threshold of all forecourts. More recently, JET has innovated through dual branding on
the forecourt, attracting discerning shoppers and building footfall through its convenience
store partnership. JET was also the first forecourt brand in the UK to introduce a consumerfacing social media site, positioning itself as a fun and engaging brand. We look forward to
congratulating the winner of the Family Business of the Year Award in 2019.
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the entrepreneur
award
Judges will be looking for:
MARKET KNOWLEDGE AND CONSUMER INSIGHT
The winner of The Entrepreneur Award will have a thorough knowledge of the
market they serve as a retailer. That will include a deep understanding of the
preferences and requirements of regular customers, of market trends, responses
to new product developments, responses to various promotional mechanics and
more.
RISK TAKING
A mature but forward-looking attitude to commercial risk is a characteristic of the
best entrepreneurs. Our award winner will have been willing to invest and back
their own judgement. They may have recently organised a major new project, or
expanded an existing business, or developed new strands of commercial activity.
DECISION MAKING
The winner of The Entrepreneur Award will be able to make quick, effective
decisions on complex issues, even under pressure. A clear leader, he/she will be
an excellent judge of the abilities of others and a skilled delegator, they will be
able to motivate colleagues and employees, and will communicate well with key
professional advisors.
FLEXIBILITY
The winner of The Entrepreneur Award will have the ability to re-evaluate
and respond to new opportunities and to difficulties that arise - during the
development of projects, during launch activity and in the operation of a
business.
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Entrepreneurs see
opportunities and
follow them through.
They have vision, show
initiative and work with
confidence. And they
are the driving forces of
virtually every industry.
Scottish Grocer and
JTI are looking for an
individual running a
business or businesses
in Scottish independent
retailing who shows
those qualities, who
actively seeks new
opportunities, works to
achieve bold goals and
delivers success.

SUPPORTED BY
JTI manufactures well-known cigarette brands such as Kensitas Club, the fastest growing
cigarette brand in Scotland1, Sterling Dual, the UK’s No.1 capsule brand2 and Benson & Hedges
Blue, the fastest growing cigarette brand in the UK3. We supply other leading tobacco products
including Amber Leaf – the No.1 tobacco brand4, Hamlet cigars, Old Holborn, Holborn Yellow and
Sterling Rolling. In the Reduced Risk Products category, our successful Logic e-cigarette range
features Logic PRO, the No.1 capsule device in the UK5 and recently awarded ‘2018 Product of
the Year’.
1

Nielsen Market Track over the last 3 months (based on slope calculation) 2 Nielsen Market Track YTD Jan 2018 3 Nielsen Market Track over the last 12 months (based on
slope calculation) 4 Nielsen Market Track YTD March 2018 5 Nielsen Scan Track Q1 2018 Unit Sales. Traditional Retail (KMGs, Convenience, Independents & Symbols)

7
SGAwards_EntryBrochure2019.indd 7

17/08/2018 14:05

scottish
grocer
awards
2019

Tobacco is a vital footfall
driver to convenience
stores, with adult smokers
visiting more often and
spending more than
other adult shoppers. It
is therefore important to
ensure that these valued
customers are kept
satisfied and remain loyal.
In Scotland, almost one in
five* trips to convenience
stores centre around the
purchase of cigarettes or
tobacco. Adult shoppers
are more demanding than
ever and will give retailers
less than three chances*
if their favoured brand is
unavailable, losing not only
the ongoing value of the
tobacco sale, but all other
items that are frequently
purchased in the same
basket.

tobacco retailer
of the year
The winner of the tobacco retailer of the year award
will demonstrate the following:
RANGE ASSORTMENT
Stocking a tobacco range that reflects the preferences of local adult smokers,
merchandised according to category principles.
AVAILABILITY
Demonstrates the importance of ensuring all tobacco brands are always available
for adult smokers.
LEGISLATION
Understands tobacco legislation, how it affects the retail industry and acts as a
proactive voice for their peers.
MARKET AND CATEGORY KNOWLEDGE
Actively aware of the latest retail trends and applies these to their everyday
business, adapting and evolving to demonstrate growth in their tobacco
category.

* Source: Convenience Tracking Programme
2015. Research conducted by HIM.

SUPPORTED BY

Imperial Tobacco Limited is a market leading UK tobacco manufacturer, headquartered in
Bristol, England. Our product portfolio includes tobacco brands like Lambert & Butler, JPS,
Players, and Golden Virginia. We’re extremely proud of our long-standing association with
the Scottish Grocer Awards and we look forward to congratulating the winners at the 2019
ceremony.
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best new store
award
Judges will be looking for:
DESIGN
A store that has an impressive interior
and exterior – likely to attract and please
customers. A well-planned internal layout,
good lighting, attractive fixtures and good
finishes.
DEVELOPMENT
Evidence of good early development of the
concept of the new store. For example, what were the original goals and
targets in terms of providing an improved service to customers, improving
the shopping experience, improving energy use etc?
GOOD PLANNING AND PROJECT MANAGEMENT
In collaboration with designers and shopfitters and, where appropriate, with
suppliers, symbol groups, wholesalers and merchandisers.
FRESH IDEAS FOR A FRESH STORE:
For example – new thoughts on interior design; changes to equipment or
displays for particular product categories such as tobacco, alcohol, soft
drinks, food to go, or fresh and chilled; or new ways to attract or influence
customers such as media screens or social media campaigns.
EVIDENCE OF SUCCESS
Has revenue, footfall, and/or basket spend increased since the new store
opened? Are there signs of improved customer satisfaction and/or improved
staff engagement and performance?

scottish
grocer
awards
2019

The best new store
award recognises
the best new-build
c-stores (including
transformations of
buildings previously
used for other
purposes) and the best
major refurbishments of
c-stores in Scotland – a
major refurbishment
is a project that
has changed all or
the majority of an
existing store and has
introduced new fixtures
and equipment.
Convenience stores in
Scotland of any size
that opened or
re-launched between 1
October 2017 and
30 September 2018 are
eligible to enter the Best
New Store Award.

SUPPORTED BY
Barr Soft Drinks is proud to sponsor the Best New Store award.
The awards acknowledge the effort, hard work and dedication that is so vital to the success of
the independent sector in Scotland. By supporting the Best New Store category Barr recognises
the importance of this sector to its own business and hopes to encourage even higher standards
from the entrants.
Ian Johnstone, Scotland Impulse Controller
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innovation
award

The innovation award
recognises that
innovation is crucial to
community retailing
in Scotland and that
the country has some
remarkably innovative
convenience retailers.
The Innovation Award
will be presented to
a store, retailer or
retailing company that
has shown new thinking
and/or imaginative
application of existing
best practice to improve
the service offered
to customers and
improve commercial
performance.

Judges will be looking for:

awards
2019

Convenience stores
and convenience store
companies in Scotland
are eligible to enter the
Innovation Award.

EFFECTIVE NEW THINKING
New ideas, new products or new services, staff training initiatives or changes to
the way a store works that have achieved positive results for a c-store or c-store
retail company in the last year.
EFFECTIVE CHANGES
For example, changes to layout, the introduction of new deals or solutions (such
as meal for tonight offers), the introduction of new ways to communicate with
customers.
GOOD USE OF EQUIPMENT AND MATERIALS
Excellent, imaginative use of items like chillers, promotional stands and point-ofsale material to create areas of interest to customers and a sense of theatre in
store.
GOOD USE OF TECHNOLOGY
Different stores will have different levels of technology in use, of course, but we’ll
be keen to see imaginative use of hardware and software, where it is available, in
everything from stock control to media screens, loyalty schemes and more.
GREAT EXAMPLES OF CUSTOMER ENGAGEMENT
Those could include organised events, imaginative involvement in local galas,
work with local schools, or great use of social media.
LEARNING
Not all innovation works perfectly every time but you can always learn from new
projects. What have you learned from innovating?

SUPPORTED BY

Philip Morris have always been at the leading edge of innovation and
are the first tobacco company to offer a full multi category solution for
legal age smokers. Our portfolio consists of Marlboro, the world’s largest
cigarette brand, Vivid and Nicocigs our electronic cigarette offering and
now IQOS, our latest innovation in heat not burn technology.

10
SGAwards_EntryBrochure2019.indd 10

17/08/2018 14:05

merchandising
award
This award recognises excellence in merchandising as well as creating a pleasant
and welcoming in-store environment. A well-merchandised store will help shoppers
find what they are looking for and help drive success for retailers.

As firm supporters of category management and
high quality in-store merchandising, The Retail Data
Partnership will be looking for excellence in the
following areas:
CLEAR DISPLAY
The winning retailer will have a diverse product range, ranked according to
sales. Good display control ensures that lost sales and ‘out of stocks’ are
minimised.
RANGE CLARITY
A relatively small range of products in any category will account for a large
proportion of sales. Therefore, it is recommended that the majority of your
space is dedicated to best sellers. A clear and concise core range will deliver
this. Attention should also be paid to margin, with retailers taking steps to boost
the performance of more profitable lines.

scottish
grocer
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2019

Good merchandising
helps to drive sales
and increase footfall,
as well as enhancing
the consumer’s instore experience and
ultimately helping to
drive retailers’ success.
The Retail Data
Partnership is
passionate about
helping retailers to
maximise their store’s
potential through
the practice of great
retail merchandising
principles.

ON-SHELF FIXTURE CLARITY
Group products together by sub-category. For example, standard versus
premium products, but keeping brands together.
POINT OF SALE
Clear in-store display materials drive shoppers to secondary sites and can play a
vital role in helping boost sales. Retailers who understand the complex dynamic
of the average shopper use point of sale extremely effectively and successfully.

SUPPORTED BY

The Retail Data Partnership supplies and services the ShopMate EpoS system for
independent retailers in the convenience news and off-licence sectors. We look forward to
congratulating the winner of the Merchandising Award at the Scottish Grocer Awards in 2019.

The Retail Data
Partnership Ltd
11
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Soft drinks are integral
to modern convenience
retailing operations due to
the strong margins they
can yield.
Judges will be looking
for stores that score
highly on getting the
range right, running
impactful promotions and
merchandising their soft
drinks effectively.

best soft drinks
outlet
of the year
We will judge the following criteria:
RANGE
Effective soft
drinks range.
Does the outlet
meet shoppers’
needs by providing
choice across all
key sectors and
brands? Does it
cater for current
trends including the
demand for lower
and zero sugar soft
drinks, as well as
providing on-thego and take-home
packs?
PROMOTIONS
Successful
promotion of soft
drinks. Does the
outlet provide a
number of points of interruption, alerting shoppers to the presence of soft drinks,
whilst clearly communicating prices and promotions?
DISPLAY
Improved merchandising standards. Does the outlet have impactful displays and
fixtures that make it easy for the shopper to quickly and conveniently find the soft
drink they want?

SUPPORTED BY
Coca-Cola European Partners (CCEP) is once again proud to sponsor the Best Soft Drinks
Outlet of the Year category at the 2019 Scottish Grocer Awards.
Soft drinks continue to be an important category for retailers, delivering increased sales year
on year, and CCEP recognises the role retailers play in maintaining this growth.
Supporting the Best Soft Drinks Outlet of the Year award enables us to recognise retailing
excellence and demonstrates our ongoing commitment to supporting retailers in achieving
even greater success in the future.
We wish all those taking part the very best of luck.
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post office retailer
of the year
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Judges will be looking for:

The Post Office is
modernising its network
and many Scottish
retailers are taking
up the opportunity
to play their part in
providing crucial
services to customers
and communities
throughout the country.

AVAILABILITY
Excellent provision
of Post Office
services in a
business that
also provides an
excellent local store.
PRODUCT
KNOWLEDGE
Clear understanding
of the local area
and of the store’s
and Post Office’s
customers.

awards
2019

Are you our Post Office
Retailer of the Year?

CUSTOMER SERVICE
Commitment to providing key Post Office services and store service
through hours that offer excellent convenience to customers. Very high
standards of reliability, professionalism and competence that suit delivery of
important financial and personal services.
STAFF DEVELOPMENT
Good training and great communication with staff on all aspects of Post
Office and general service. Enthusiasm for on-going development of store
and Post Office services.

SUPPORTED BY
The Post Office believes combining a Post Office with a strong retail offer is the way forward and that
the two benefit each other in terms of footfall and convenience for customers.
There are more than 1400 branches in Scotland - from remote island communities to our large towns
and cities - and more than a million customers visit them every week for a range of essential services.
We provide the things that are important – travel money, tax for the car, passports, postage, insurance,
mortgages, savings and easy access to local and national government services. Combine that offer with
successful retail and you have an essential offer for any high street.
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This exciting award will
be given to the store
which can demonstrate
how it is taking maximum
advantage of the chilled
food opportunity. Chilled
foods can present a
number of challenges to
the retailer. We want to
know more about your
approach. Do you use
best practice throughout
your chilled operations?
Are you applying
established techniques
with an individual twist?
The award isn’t all about
having the most chilled
space for your store, but
about making best use of
the space you have.

chilled retailer
of the year
The judging criteria will include:
RANGE
Demonstrate initiatives that have tailored your chilled
range to maximise the opportunity presented in your store.
MERCHANDISING
Evidence of excellent merchandising. Ease of shopping
is paramount, and with the average time spent in store as
little as three minutes, and over 70% of purchasing
decisions made at the fixture, many retailers gain
significantly from improvements to their merchandising.
PROMOTIONS
You should demonstrate an ability to
maximise sales uplifts through promotional
activity in your chiller to drive incremental
purchasing, making good use of point-of-sale
materials.
OPERATIONAL EXCELLENCE
General good store practice covering onshelf product availability, fixture cleanliness,
price labelling, stock rotation, sales-based
ordering and waste management.

SUPPORTED BY

Addo Food Group are proud supporters of the Chilled Retailer of the Year. We are the number
one chilled savoury pastry manufacturer, with a passion for food which is evident in the
quality of our brands and products - including the number one pork pie brand; Pork Farms,
number one convenience brand; Wall’s, as well as Farmhouse, Bowyers, Millers and Too Good
to Be Gluten Free.
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health promoting
retailer
of the year
Judges will be looking for:
RANGE
A range that offers breadth and depth of healthier options, from bottled water to
fresh fruit and vegetables. How has the range evolved since the introduction of
the sugar tax on soft drink products? Does bottled water play a bigger role now?
Are multiple pack formats of healthy staples such as bottled water available?
Has the retailer communicated with customers and tailored their range of
healthier products to meet local demand?
DISPLAY
Like anything else in store, healthy options need to catch a customer’s eye. What
steps has the retailer taken to signpost healthier food and drink in store? Is the
retailer’s fresh produce range presented to a high standard? Does the retailer
give ample space to bottled water, both for immediate consumption and take
home? Has the retailer merchandised healthier options in a way that is easy to
shop?
INNOVATION
Has the retailer taken steps to improve sales of healthier options in store?
Does the retailer have a food-to-go offer or meal deal promotion that caters
to customers seeking healthier options such as bottled water? Is there a
loyalty scheme in place for healthier food and drink, or does the retailer offer
promotions or deals on selected healthy alternatives?
ENGAGEMENT
Local stores can be a linchpin in their community, supporting a number of
activities aimed at improving diet and encouraging healthy habits such as
keeping hydrated. How has the retailer engaged with their local community to
improve eating habits in their area? Has the retailer participated in any events
or sponsored any local initiatives or clubs, (School breakfast clubs, local sports
team sponsorship, town gala/village fete etc.)

scottish
grocer
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Leading a healthy
lifestyle has become
increasingly important
to shoppers, with more
and more customers
seeking out healthier
alternatives when
visiting their local
store. This award will
recognise a retailer
who has played a role
in driving this trend by
offering an outstanding
range of healthier food
and drink and through
engagement with
the local community,
encouraging customers
to adopt healthy
habits such as
keeping hydrated and
maintaining a balanced
diet.

SUPPORTED BY
Feeling good starts with hydration and Highland Spring, drawn from organic land in the
beautiful Ochil Hills, is the perfect solution. When you’re 100% hydrated you’re much more
likely to be on top of your game yet 66% of us don’t think we drink enough water each
day which can lead to dehydration and associated loss of concentration, headaches and
muscle fatigue. Highland Spring Still Water or Sparkling Water is a simple choice for a
healthy lifestyle so help your shoppers get the water habit!
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As shopper lifestyles
get busier, food to go
continues to grow, and
a significant number of
Scottish retailers are now
discovering the size of the
FTG opportunity.
This award will recognise
a retailer who has taken
food to go and turned it
into a real talking point for
their store, driving footfall
and boosting basket
spend.
Judges will be on the
lookout for a retailer with
a thorough understanding
of the store’s clientele and
an innovative offer that’s
tailored to meet shoppers’
needs.

food to go
award
Judges of the Food To Go award will be looking for:
RANGE
A range that’s
tailored to meet the
needs of the store’s
customers, driving
footfall and lifting
basket spend. Does the
retailer offer a broad
selection of lunchtime
hits? Are there options
for customers seeking
something hot? Is there good communication between customers and staff with
suggestions taken on board?
INNOVATION
Something that sets the store apart. Has the retailer taken steps to help their
store stand out from the competition? Is the retailer aware of current trends in
food to go? Does the retailer show an eagerness to keep on top of developments
in food to go?
PROMOTIONS
At lunch or breakfast, most customers love a bargain. Does the retailer have a
meal deal or loyalty scheme in place? What steps has the retailer taken to use
food to go as a way to drive incremental sales? Has the retailer made any plans to
evolve to the next stage of FTG (evening/night time offer)?
DISPLAY
Presentation is vital to retailing success. Is the food-to-go section presented
to a high standard? Does the retailer make use of point of sale materials? Has
the retailer created a food-to-go area that is easy to shop? Can the retailer
demonstrate committed staffing hours to the FTG section of their store?

SUPPORTED BY
Fife Creamery, Scotland’s leading supplier of chilled foods products have supplied the
foodservice and convenience retail sector in Scotland for over 60 years.
The business has played a pivotal role in the wholesale and distribution market place in
Scotland, adapting to some landmark changes and inspiring many Scottish retailers with some
of the most iconic chilled food products launched in modern times.
Our aim to lead the Scottish market sector from the front has never diminished and with
consumer tastes and lifestyles changing at a mind-blowing pace, our determination to meet
these demands with great products and the highest service levels remains our priority.
www.fifecreamery.co.uk
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bakery retailer
of the year
Judges will look for:

TWO AWARDS:
• Managed Store.

POSITIONING & AVAILABILITY
A great position in-store for the main bakery
fixture and, where possible, good use of
secondary display.

• Independent Store.

Bakery fixture to be in an ambient
temperature.
Excellent availability across core best
sellers at all times of the trading day.
Overstocks storage should be maintained at an ambient temperature.
MERCHANDISING
Well-merchandised bakery fixtures which meet key shopper missions.
A fixture space that reflects sales by sector and future category projections
(i.e. growing space to non-bread sectors like sandwich thins, wraps, bagels and
breakfast products.)
A display where shoppers can easily find what they need, (the category
is merchandised with customers in mind i.e. wrapped and in-store bakery
separated, then large bread by type, small loaves all together and non-bread
merchandised in a way which reflects different occasions.)
Good visibility of new products, especially within non-bread, and an
understanding of cross-category promotional opportunities.
RANGE
Effective use of range and promotion mechanics across ‘good, better, best’
to suit the customer demographic in your area (use of PMPs and, where
appropriate, premium offerings to add value beyond price.)

scottish
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Like many food
categories, Bakery is
evolving as it responds
to wider changes within
the British economy
(increase in smaller
households, focus on
health and the growing
desire for convenience).
These macro changes
are dramatically
affecting choices that
were previously in
favour of bread. Only by
responding to consumer
and shopper needs can
we grow the category.
The Bakery Retailer of
the Year will demonstrate
their ability to respond to
these changes and much
more…

Products packaged and presented to a high quality (as left factory) with a
minimum of three days shelf life.
SUPPORTED BY

Warburtons, the UK’s number one bakery brand1 and the most chosen brand in the UK2, is once
again proud to support the Bakery Retailer of the Year category, in the Scottish Grocer Awards.
Sources:
1. The Nielsen Company, Total Coverage, Unit Sales, 52w/e 16.06.18
2. Kantar Worldpanel, Brand Footprint Survey, May 2018
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confectionery
retailer
of the year

This award celebrates
excellence in
confectionery retailing
and recognises the
dedication of Scottish
retailers to grow sales
through display, siting
and range. Mars Wrigley
Confectionery has
a long-established
reputation of helping
retailers to grow their
business by providing
information on shopper
behaviour and display
advice, whilst investing
in its iconic portfolio of
leading brands.

Judges will look for the following:

awards
2019

MAIN DISPLAY
Judges will
be looking for
evidence that
retailers know
how to make
their display
work hard for
them. Steps such
as positioning
best-sellers
in the best
sites, grouping
by product
category, multi-facing, and allocating space according to sales are all clear
indicators that retailers are optimising their display to ensure customers can
find what they are looking for.
SECONDARY SITINGS
Introducing secondary sites throughout the store creates points of interruption
that catch a shopper’s eye whilst they’re browsing. By dual siting confectionery,
retailers can fulfil more shopper missions. Judges will be looking for evidence
of how retailers are maximising additional confectionery sales.
DISTRIBUTION
By stocking the right range retailers can drive a strong return from their
confectionery fixture. Judges will be looking to see how retailers have decided
on the optimum range for their store.

SUPPORTED BY

Mars Wrigley Confectionery is proud to sponsor the Scottish Grocer Awards. The
Confectionery Retailer of the Year award highlights the importance of a well merchandised
confectionery display and rewards retailers who are going to extra lengths to make their space
work harder.
We wish all of the entrants the best of luck!
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industry
achievement
award
Judges will be looking for:
♦ An individual who has achieved substantial commercial success in the wider
business world through exceptional vision and business understanding.
♦ Evidence of dedication, ideas and opinions that have provided valuable insight
and growth throughout the industry.
♦ An individual who demonstrates an innovative approach which has either
radically changed an established practice, or introduced a new practice, for the
benefit of the industry as a whole.
♦ Someone who demonstrates outstanding commitment to relationships with
others including suppliers, employees and the community.
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This is an award for
an individual who has
made his or her mark on
Scotland’s independent
trade, for the benefit
of all. Scotland’s
convenience retailing
trade has undergone
huge change in recent
years and the near
future promises much
more of the same.
The most important
influences on the
trade are the people
who play their part
in it – as owners
and entrepreneurs,
managers and
educators, activists and
innovators.

SUPPORTED BY
Republic Technologies (UK) Ltd are specialists in the ‘Roll Your Own’ segment with
extensive experience in supplying market leading products in the categories of rolling
papers, filter tips, lighters, matches and accessories through our key brands, including
Swan, Zig-Zag and OCB.
Using our extensive knowledge of the market, we are actively working with all of the largest
retail, wholesale and distribution groups in the UK, developing their businesses through
best practice category management.
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Beer, wines, spirits and
more – off-sales play a
major role in many Scottish
local stores. However,
drinks is a category that
needs careful attention
and care. We’re looking for
a retailer who provides a
great drinks service and
who does so creatively and
responsibly.
Are you our Licensed
Retailer of the Year?

licensed retailer
of the year
Judges will be looking for:
RANGE
Range assortment: A great range of beers, wines, spirits, ciders and other drinks
that is well-tuned to the needs of the store’s customers.
PRODUCT KNOWLEDGE
Interest in developments in the drinks market, including product knowledge,
product provenance, new product launches and seasonal marketing activity.
DISPLAY
Excellent understanding of the importance of good chiller display, on-shelf
display and, if appropriate, off-shelf stacks.
Excellent merchandising and good understanding of the part played by various
pack sizes in drinks displays.
Good use of promotional activity within the regulations defined by Scottish laws
on alcohol retailing.
COMPLIANCE
Good training for alcohol-retailing staff. Full compliance with laws, regulations
and best practice in alcohol retailing.

SUPPORTED BY
Pernod Ricard UK is part of Pernod Ricard, the world’s second largest drinks supplier in
the wines and spirits industry. Holding one of the most prestigious brand portfolios in the
sector, it is responsible for the sales, marketing and distribution of 19 of the top 100 brands
worldwide. Pernod Ricard UK has identified the following key priority brands in the UK market:
Absolut, Jameson, Beefeater, Plymouth Gin, Monkey47, Lillet, The Glenlivet, Chivas, Malibu,
Perrier-Jouët, Kahlúa, Campo Viejo, Brancott Estate, Olmeca, Havana Club, Jacob’s Creek,
Martell, Aberlour, Lamb’s, Ballantine’s, Graffigna, G.H.Mumm and Wyborowa.
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employee
of the year
Entry is open to staff members below the level of store manager.

We’d like nominators (store owners or managers)
to give us:
♦ A short introduction to your nominee – including his or her full name, their role
in the business and their history in the store.
♦ Your reason for the nomination. Tell us what makes your employee special.

Judges visiting short-listed entrants will be
looking for:
♦ Enthusiasm for the job, the business and the customers it serves.
♦ Examples of dedication and hard work.
♦ Excellent awareness and implementation of all responsible retailing
requirements.
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Staff are the lifeblood
of any business.
Without their skills,
determination and
quality, delivering
business targets would
be almost impossible.
Your staff provide
something special and
here is the chance to
thank someone for their
dedication, ideas and
hard work. We want to
hear why your employee
is Scotland’s Employee
of the Year.

♦ A real interest in retail and in making the best of the business through key
retailing skills and activities such as merchandising and customer service.
♦ Enthusiasm for self-improvement through training and development, and
keenness to help others develop their skills.
♦ Evidence of ‘going the extra mile’ to make something work well.
♦ Evidence of a special relationship with the store’s customers.

SUPPORTED BY

Scottish Grocer and Convenience Retailer is Scotland’s premier grocery and convenience
retailing magazine. Published for over 90 years.
We recognise the time, dedication and talent it takes to provaide excellent retail service and
therefore are proud to support the Employee of the Year Award in 2019.
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entry details

Please fill in the details on the form opposite.
You may enter yourself, your own store; or business or you
may nominate another person, store or business.
If you are nominating please also enter your own name,
job title and company in the nominator’s details box.
Then please tick the appropriate box for all categories
being entered. You may enter up to six categories.
Please also include support information and photographs
as detailed below.

Send your entry and information by
Friday 2 November 2018 to:
Scottish Grocer Awards 2019
Freepost PEEBLES MEDIA GROUP

If you prefer you can
enter online. Go to
www.scottishgrocer.co.uk/
awards

Entries are very much enhanced by the inclusion of a statement of
support, detailing the special qualities of the entrant or the store or
business concerned.
Support material may include:
♦ Photographs: Internal and external premises shots are helpful,
as are shots displaying store services and product range.
♦ Reviews from local publications/press cuttings.
♦ Examples of marketing and promotional activity.
♦ Training commendations.

Every little helps, so fill out the entry form and post it along with
your support material to:
Scottish Grocer Awards 2019,
Freepost PEEBLES MEDIA GROUP.
Entries or nominations must be received by

Friday 2 November 2018.

Rules and regulations are available from the organisers upon
request by contacting organisers@peeblesmedia.com or
calling 0141 567 6041.
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entry form
THE AWARDS CATEGORIES
BEING ENTERED
Please tick the boxes of each of the award categories you
wish to enter. YOU MAY ENTER UP TO SIX CATEGORIES.

❑ Bakery Retailer of the Year
Supported by Warburtons
❑ Managed Store ❑ Independent Store

❑ Best New Store Award
Supported by Barr Soft Drinks

❑ Best Soft Drinks Outlet of the Year

scottish
grocer
awards
2019

Fill in the details of the person and business being entered in this box.
Name of person being entered .........................................................................................................
Name of store or business ...................................................................................................................
Address of store or business .............................................................................................................
..............................................................................................................................................................................
..............................................................................................................................................................................
Business phone number .......................................................................................................................

Supported by Coca-Cola European Partners (CCEP)

❑ Chilled Retailer of the Year
Supported by Addo Food Group

❑ Community Retailer of the Year
Supported by Camelot

❑ Confectionery Retailer of the Year

Mobile phone number ............................................................................................................................
Email address .............................................................................................................................................
How many years have you been in the retail business ......................................................
Are you a member of a fascia, symbol or franchise group ...............................................

Supported by Mars Wrigley Confectionery

❑ Employee of the Year
Supported by Scottish Grocer & Convenience Retailer

❑ The Entrepreneur Award
Supported by JTI

❑ Family Business of the Year

Yes ❑ No ❑
If yes please specify which group ...................................................................................................
Are you licensed Yes ❑ No ❑
Do you sell news/magazines Yes ❑ No ❑

Supported by JET

❑ Food To Go Award
Supported by Fife Creamery

❑ Health Promoting Retailer of the Year

Nominator’s details

If you are nominating someone else for an award please fill in your details
here.

Supported by Highland Spring

❑ Independent Retailer of the Year
Supported by Booker Group

Name ................................................................................................................................................................
..............................................................................................................................................................................

❑ Industry Achievement Award
Supported by Republic Technologies (UK) Ltd

❑ Innovation Award
Supported by Philip Morris

❑ Licensed Retailer of the Year

Job title ...........................................................................................................................................................
Company ........................................................................................................................................................
Daytime telephone number ................................................................................................................

Supported by Pernod Ricard UK

❑ Merchandising Award
Supported by The Retail Data Partnership

Email address ..............................................................................................................................................
Date ...................................................................................................................................................................

❑ Post Office Retailer of the Year
Supported by The Post Office

❑ Tobacco Retailer of the Year
Supported by Imperial Tobacco Limited

Entry closing date: Friday 2 November 2018
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In conjunction with Scottish Grocer & Convenience Retailer

www.scottishgrocer.co.uk
#SGAwards
@scottishgrocer
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